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From a management accounting perspective, this study aims at examining the
relations of entrepreneurial and market orientations and SMEs satisfaction in terms of
financial and non-financial performance. SEM was conducted on 107 responses
including management accountants from the manufacturing SMEs in Malaysia. The
results reveal a null relationship between entrepreneurial orientation and financial-
performance satisfaction, while it shows a positive impact on non-financial
performance. In contrast, market orientation affects financial and non-financial
performance positively. However, to understand the null impacts, interviews were
conducted with owner-managers of manufacturing SMEs in Penang. Based on the
interviews and the analysis, practical implications are provided to entrepreneurs of
SMEs, the Malaysian government, and researchers.
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Dari perspektif akuntansi manajemen, penelitian ini bertujuan untuk menguji hubungan
orientasi kewirausahaan dan pasar dan kepuasan UKM dalam hal kinerja keuangan dan
non-keuangan. SEM dilakukan pada 107 tanggapan termasuk akuntan manajemen dari
UKM manufaktur di Malaysia. Hasil penelitian mengungkapkan hubungan nol antara
orientasi kewirausahaan dan kepuasan kinerja keuangan, sementara itu menunjukkan
dampak positif pada kinerja non-keuangan. Sebaliknya, orientasi pasar mempengaruhi
kinerja keuangan dan non-keuangan secara positif. Namun, untuk memahami dampak nol,
wawancara dilakukan dengan pemilik-manajer UKM manufaktur di Penang. Berdasarkan
wawancara dan analisis, implikasi praktis diberikan kepada pengusaha UKM, pemerintah
Malaysia, dan peneliti.

Keywords: berorientasi kewirausahaan; orientasi pasar; Akuntansi manajemen; kepuasan UKM; Malaysia
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INTRODUCTION

The appearance of COVID-19 pandamic in China in the
end of 2019 has led to massive international health and social
problems that is linked to the negative indicators related to the
health matter in every country in the whole world Alabdullah et
al. (2020). There is a worry in the literature towards good control
mechanisms in developing economies (Falih et al, 2021). Other
studies also confirmed such importance (e.g., Almashhadani
2020; Almashhadani, 2021 Alabdullah et al., 2021)

Recently, SMEs are supported several economy since
such companies offer usefulness for growth and the employment
(SME Info., 2010; Madanchian et al., 2015). In addition, the
majority of new jobs opportunities are offered by
entrepreneurships and that be cleared since 1993 and also
companies that have about 500 employees are recognized to be
as SMEs (USITC, 2010), produced 64 % of most jobs especially
the new ones in the USA (Bygrave et al., 2010).

Also in Malaysia, such companies are considered the
core contributor of Malaysian economy as mentioned by (SME
Info., 2010; Mahmud et al., 2014; Bank Negara Malaysia,
2013;). They represented up to 97.3 % of Malaysian companies
(The Star, 2014; Department of Statistics Malaysia, 2012).
SMEs, in 2005 represented to the GDP by 32 % (Bank Negara
Malaysia, 2008) and also the annual change is about of 5 %
(Bank Negara Malaysia, 2007). SMEs reveal higher percentage
to GDP by 35.9 % (SME Corp. Malaysia, 2015; Department of
Statistics Malaysia, 2015). In addition, such companies have a
considerable position in export sectors and employment. SMEs
represented 60 % of employments and 19 % of the export sectors
(SME Info., 2010; Bank Negara Malaysia, 2013; The Star,
2014). This work aims at addressing the research questions: Are
there link between entrepreneurial and market orientations, and
business performance?

Theoretical background and hypothesis development
EO and MO and SME satisfaction (Direct Effects)

EO is a methods, and decision-making styles managers,
practices utlized to act entrepreneurially. EO has three factors:
risk-taking, pro-activeness, and aslo innovativeness. EO is a
resource that provides a business with the needed skills to utilize
its internal resources better (Wiklund et al., 2003; Ahmed et al.,
2014; Alabdullah et al, 2020; Alabdullah & Ahmed, 2020;
Alabdullah & Ahmed, 2018; Alabdullah et al, 2020;
Abushammala et al, 2015; Brouthers et al., 2015).
Entrepreneurial firms are the ones that make entrepreneurial
investments considering proactiveness, innovativeness, and risk
taking with consistency (Yan and Guan, 2019; Anderson et al.,
2013; Alabdullah et al, 2014a, 2014b; Alabdullah, 2016a, 2016b,
2016¢, 2016d; Alabdullah, 2018); whereas, non-entrepreneurial
firms imitate other competitors’ products. However, non-
entrepreneurial might invest in innovation only in case of
overcoming competitors or shifting customer needs, even though
they consider innovation as a costly task, they (Pan, Zhang &
Song, 2018; Anderson et al., 2015; Miller et al., 1982).

several works (Ahmed et al., 2018; Alabdullah et al,
2019; Alabdullah et al, 2018; Ahmed, 2014; Alabdullah et al.,
2014; Ahmed et al., 2014; Gupta et al., 2015; Ferreira et al.,
2011; Hakala et al 2010) show a positive effect of EO on

EO has a positive link with performance (= 0.47, p <0.05). The
study of Altinay et al. (2015) has shown that EO positively and
significantly influences sales growth and market share where (=
24, p <.00) and (B = .16, p <.04) respectively.

MO is the extent of organizational culture that creates the
essential behavior to create value, therefore, it is important for
higher firm performance (Alabdullah, 2019; Ling et al., 2019;
Coley et al., 2010; Narver et al., 1990; Ahmed et al., 2021;
Alabdullah et al, 2018; Ahmed et al., 2019; Ahmed et al., 2017;
Ahmed et al., 2018; Ahmed et al., 2019; Alabdullah, 2016a).
Customers’ wants and needs are the main focus of marked
oriented businesses by responding to those wants by developing
superior solutions (Jaworski et al., 1993; Slater et al., 1995, 2000;
Wang et al., 2012).

On the other hand studies show positive relation between
MO and profitability. Baker et al. (2009) show that MO is
positively related to firm performance (f = 0.62, p < 0.00). Ben
Brik et al. (2011) their study in 280 companies in Dubai, it shows
that MO is positively linked to performance (F = 21.60, p < 0.05,
R? = 0.37). Similarly, Hafeez et al. (2011) their study on 100
students belong to universities in Pakistan, and they find that MO
is positively impact performance (f = 0.62, p <0.01).

Sefnedi (2007) test the impact of MO on profitability in
Indonesian listed companies. He show that MO, CO, customer
orientation, and also inter functional are positively link to EP (8
=0.26,p <.05), (B=0.24, p<.05) and (=0.18,p <0.10)
respectively:

H1(a): Entrepreneurial orientation is positively influence on
financial firm performance.

H1(b): Entrepreneurial orientation is positively influence on non-
financial firm performance.

H2 (a): Market orientation has a positive impact on financial
business performance

H2 (b): Market orientation is positively influence on non-
financial firm performance.

Most of the research carried out considers large enterprises
more than small and medium enterprises (SMEs) (Leitch et al.,
2010; Zahra et al., 2006). This research tries to bridge the gap by
focusing on SMEs in a developing country, i.e. Malaysia where
SMEs are considered the major role player of any nation. In
addition, the survival rate of small enterprises is low (Roshan et
al., 2016); therefore, developing influential business strategies is
essential for ventures to stay in business (Lechner et al., 2014). In
addition, the studies that have considered the simultaneous and
combined impact of strategic orientation is limited (Altinay et al.,
2015). This study has chosen to study the combined impact of
strategic orientations, i.e. EO and MO on business performance
in terms of financial and non-financial indicators

METHOD
Data Collection

The number of responses was 758 where many of them
were excluded because of missing data. In addition, after a
thorough screen, duplications were found. Three companies have
responded twice. The screening process has been done as the web
distribution employed tool tracked the responses using the email
address. As this study has sent two invitations: one in the English

performance. Also, a study done by Li et al. (2009) found that language and the other in the Malay language, the six identified
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dupllcatlons were ellmlnated from this study Consequently, the
number of usable responses were 107.
Measures

The survey was prepared in the English and Bahasa
Malaysia languages. The two survey versions were helpful to
enable respondents to choose the language that most comforts
them. The process of the Malay version translation was carried
out by the back-back translation technique where the English
version was firstly translated to Malay, then back to English to
ensure that the both the English and the Malay versions hold
consistent meanings.

Dependent construct

SME satisfaction has two factors adopted from a study
done by (Alabdullah, 20214, 2021b; Alabdullah et al, 2021; Nor
et al., 2020; Ahmed et al., 2021; Essia, 2014 :Ahmad et al.
(2011) approval with firm financial performance and in addtion
with the satisfaction of the non firm financial performance.
financial and non-financial measurements are matching to each
other as they give complete picture of business performance
(Chow et al., 2006; Ittner et al., 2003; Alabdullah et al, 2018;
Alabdullah & Ahmed, 2019; Alabdullah et al, 2016;  Ahmed
etal., 2016; Alfadhl & Alabdullah, 2013; Alfadhl & Alabdullah,
2016; Ahmed et al., 2020); and they should be gauged
simultaneously (Kihn, 2010). Financial performance consists of
five items; while non-financial performance satisfaction has
eight items (one item was excluded: work and life balance
satisfaction). Both and non-financial and financial performance
satisfaction via 5-point Likert scale that ranging from 1 “not
satisfied at all” to 5 “very satisfied.”

Independent constructs

EO is a multi-factors construct (Anderson et al., 2013;
Covin et al., 2006; Lumpkin et al., 2009; Alabdullah et al, 2019;
Alabdullah, 2019; Alabdullah, 2017; Ahmed et al., 2020;
Ahmed et al., 2020; Ahmed et al., 2020). EO has three factors:
proactiveness, innovativeness, and risk taking (Kraus et al.
2012; Covin et al., 1989; Runyan et al., 2006; Urban, 2010), and
they used them in the EO literature. There are 11 items adapted
from Hughes et al. (2007). Likert scale with Seven-point was
utlized.

MO has three behavioral elements: competitor
orientation customer orientation, and inter-functional orientation
(Qu et al., 2015). The scale consists of 10 items adapted from
Coley et al. (2010). Seven-point Likert scale was applied ranging
from 1 “strongly disagree” to 7 “strong agree.”

Control variables

Business age, business size, and business affiliation are the three-
control variables considered in this study. Business age is gauged
through the number of operating years the business has been
running since its establishment including the year the
questionnaire was carried out (Altinay et al., 2015). Business
size considers the number of the full-time employees (Anderson
et al., 2013; Wiklund et al., 2005). Business affiliation is gauged
by a single item with two values: affiliated and autonomous. An
affiliated business is the business operating at more than one
place; whereas, an autonomous one is the business operating
(Nucci, 1999).

Data analysis and results

In order to run a second-order analysis using SmartPLS, we had
to go through first-order test first. First stage includes all

Entrepreneunal Orientation Market

the measurement modeI was carned outthrough construct valldlty
and reliability. They are the way of computing how well the
instruments gauge what they are supposed (Hair et al., 2013). In
order to measure construct validity, convergent and discriminant
validity were conducted.

Convergent Validity

It is how much agreement within multiple items utilized to
measure the same concept are (Ramayah et al., 2011). Hair, et al.
(2013) confirmed that the value of AVE must be at least 0.5 to
guarantee that a latent variable describes half of the difference of
the measurements. Table 4. shows that all constructs have
fulfilled the criteria as all their AVE’s values are more than 0.5.
Discriminant Validity

Fornell-Larcker and cross loading criterion are two ways to define
the discriminant validity. Main loadings as well as cross loadings
were captured using PLS-algorithm analysis. Discriminant
validity was fulfilled loadings a latent construct’s indicators are
higher in comparison to other constructs. Yet, when assessing
cross loading analysis, one measurement NPF1 shows variance
with financial performance that its respective construct i.e. non-
financial performance. Thus, NFP1 was removed from the model.
Then, measurement model assessment was done with success
shows Fornell-Larcker is fulfilled as the square root of a construct
is greater than the correlation values of the rest of the constructs
indicating that discriminant validity is satisfied for the proposed
model

Reliability analysis

To evaluate the consistency of the measurement items,
composite reliability was tested. Composite reliability is
desirable over Cronbach’s alpha that prioritize indicators
according to their reliability during model estimation (Hair
et al., 2011). Hair et al. (2011) suggested that composite
reliability value must exceed 0.7. In the current study, all
composite reliability values satisfy the cut-off values as
illustrated in table 1. As a result, the measurement items are
reliable

Second Order Constructs

Discriminant validity, Convergent validity, and reliability were
tested over the second order table 3 show convergent validity
and reliability where AVE values exceed 0.5 and CR values are
more 0.7. table 4. revealed that Fornell-Larcker criterion satisfy
discriminant validity where the square root of AVE is more any
variables correlation. This shows the goodness of measure for
the constructs. Figure 1 the final model including the second
order factors (entrepreneurial orientation and market
orientation).

RESULTS AND DISCUSSION

The link between elements were hypotheses in the study model
are investigated via structural model (Duarte et al., 2010). Path
estimates are measured before bootstrapping to test the
statistical significance of the coefficients. Bootstrapping refers
to non-parametric test to come out with statistical inference
(Sharma et al., 2013). In the current work, bootstrapping with
500 resampling was employed to examine any significance in
the links of the model. Chin (1998) revealed to conduct
bootstrapping with 500 resampling to estimate a parameter
Structural equation modelling (SEM) was employed. SEM is
an instrument that might employed to casual modelling as well
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aI 2007) It is a second generatlon of multlvarlate anaIyS|s
(Fornell, 1985; Hair et al., 2012) that complex models can be

investigated. It is able of teast multiple exogenous variables
with multiple endogenous variables whereas first generation
techniques do not have this flexibility (Gefen et al., 2000). In
PLS, path coefficient is tested to get the standardized beta
coefficient of least square regression (Gotz et al., 2010). To
evaluate coefficient of a path is via bootstrapping procedure
where significance implies whether the hypothesized
directional relation is supported or not (Hair et al., 2011).
Bootstrapping is a nonparametric approach where it is utilized
to evaluate the empirical sampling distribution of parameter
via process of resampling from an original sample with
replacement (Sharma et al., 2013). Conducting bootstrapping
with 500 resample is sufficient (Chin, 1998; Latan et al.,
2013).

EO and MO are considered as second order variables. The
study has carried out the assessment model where EO and MO
are considered as first order constructs. During the
assessment, one item was eliminated as the item had a cross-
loading issue with two factors. Then, the assessment was fully
conducted again without a rule violation, the result of the
second order assessment are presented in Table 1 and Table 2.

Table 3 revealed the findings of the tested hypotheses for the
direct effects. Although H1(a) is not supported, the result is
similar to Messersmith et al. (2011) wherese no significant
link was there between EO and firm performance. Likewise,
Moreno et al. (2008) reveal that EO has no impact on firm
performance. The results are discussed in detail in the
following section.

Discussion

It is unexpected that H1(a) is not supported because it
postulated that EO is positively related to firm financial
performance. Nonetheless, such finding is in line with
Messersmith et al. (2011) where no significant link between
EO and firm performance. Equally, Moreno et al. (2008) show
that EO has no impact on firm performance.

The non-significance could be due to external factors such as
the market situation in Malaysia. Market saturation could
show an effect on the enhance of the link between EO and firm
performance. One of the interviewees has pointed out that
when the market is saturated, the need for EO in companies is
greater to compete, unlike an unsaturated market, EO is less
needed. This is supported by an article published by a local
newspaper, The Star (2015) about businesses in the service
sector in Malaysia. The article is titled “Malaysia's mobile
telcos need to be more innovative in a saturated market”, in
which it is declared that the telecommunication sector in
Malaysia has become saturated; thus, innovativeness is more
needed to compete. Consequently, market saturation could be
the answer to the question of why no significant impact of EO
on financial-business performance was found.

This study has found that entrepreneurial and MOs have
shown an effect of non-financial firm performance positively
and significantly. Non-financial performance concerns about
customers, employees, business progress and image,

Entrepreneunal Orientation Market

These resuItS Identlfy What Satlsﬁes SMES customers as well
as employees, what establishes business image, creates
customer loyalty and, etc. In other words, the results reveal that
a company that perform entrepreneurial and market-oriented
activities have a better effect on employee satisfaction. This
implies that satisfied employees are happier to stay in their jobs
and contribute more as their needs are fulfilled (Simon et al.
2015).  Additionally, customer retention is important to
organizations as loyal customers are willing to deal with the
business longer and make more purchases of its goods (Tsai,
2011; Zhang et al., 2014). Consequently, entrepreneurial and
market-oriented activities boost positively as well as
significantly non-financial performance.

Resource-based view and the theory of dynamic capabilities are
applied in this research to understand the effect between
entrepreneurial orientation and market orientation and business
performance. The data collected from informants show that
85.8 percent of the SMEs are non-affiliated organizations
(autonomous) since a firm that is affiliated to other firms can
get more resources than non-affiliated organizations. In
addition, over half of the respondents (53.1 percent) have up to
15 full-time employees. Although small companies could have
fewer resources compared to larger enterprises (Brouthers et
al., 2015; Wiklund et al., 2003), a study conducted by Simmons
et al. (2011) on small businesses has revealed that the smallest
food business could have more optimized website adoption in
comparison to significantly larger counterparts. Therefore,
considering the company size could be not decisive and cannot
be used to build on the results’ justification. In addition,
company size has shown no impact on business performance in
this research

Theoretical implications

The aim of the study was to propose a model of SME
satisfaction in Malaysia. This research has confirmed the
impact of EO on non-financial performance while MO has
found to affect financial and non-financial performance
satisfaction. The work justifies that the non-significant impact
of EO on financial business performance might be because of
the market situation: saturated or non-saturated. This means
companies need to increase the level of their business
satisfaction to consider being entrepreneurial and market
oriented. The higher the level of EO applied in companies has
been proven to result in higher level of non-financial
performance satisfaction, whereas the greater level of MO leads
to a greater level of financial and non-financial performance
satisfaction. Besides, if a business operates in a saturated
market, there could be a desire to be entrepreneurial to ensure
financial satisfaction since being entrepreneurial means to set
the business apart from its counterparts. As a result, the
proposed model is partially proven based on the conducted
analyses that EO helps to supports non-financial satisfaction;
besides, MO increases the level of financial and non-financial
satisfaction of SMEs while EO has shown no significant impact
on financial performance. However, EO should be highly
recommended to companies operating in a saturated industry
which is full of competitors.

Practical implications

Entrepreneurial orientation has shown a positive significant
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effect on_non-financial firm pprfnrman(‘a, but not on financial

business performance. Unlike EO, MO has revealed a positive
and significant impact on business performance in terms of
financial and non-financial performance satisfaction. The
study speculates that EO has not shown its positive significant
on financial performance could be due the situation of the
market the business operates in whether it is saturated or
unsaturated. However, non-financial performance could lead
to financial performance since satisfied customers will
purchase more products in the future and will recommend the
companies that they are satisfied with to other customers
(Prieto et al., 2006).

Limitation and future studies

This research was carried out on the Malaysian manufacturing
SMEs; therefore, generalization cannot be extended to other
sectors. The service sector is the major one in Malaysia, this
model could be examined in the service sector to see if the
results are consistent against different sectors.

Conclusion

The result of the study has revealed that EO has no impact on
financial business performance, yet it confirms its impact on
non-financial performance. In addition, MO has shown a
significant positive impact on financial and non-financial
business satisfaction. Finally, the study has provided a set of
guidelines to the government, management accountants and
entrepreneurs to help them to gain the most from this research.

REFERENCES

Ahmed, E. R., Alabdullah, T. T. Y., Ardhani, L., & Putri, E. (2021). The
Inventory  Control ~ System’s Weaknesses Based on the Accounting
Postgraduate Students’ Perspectives. Journal of Accounting and Business
Education, 5(2), 1-8.DOI: http://dx.doi.org/10.26675/jabe.v5i2.19312.

Ahmed, E. R., Alabdullah, T. T. Y., Shaharudin, M. S., & Putri, E. (2020). Further
Evidence on the Link between Firm’s Control Mechanisms and Firm Financial
Performance: Sultanate of Oman. Journal of Governance and Integrity, 4(1),
1-6.

Ahmed, E. R., Alabdullah, T. T. Y., Thottoli, M. M., & Maryanti, E. (2020). Does
Corporate Governance Predict Firm Profitability? An Empirical Study in
Oman. The International Journal of Accounting and Business Society, 28(1),
127-143.

Ahmed, E. R., Alabdullah, T. Y., Islam, M. A., & Asmar, M. (2014) “Sukuk
Legitimacy: A New Measurement Based on Content Analysis” 16th
Malaysian Finance Association Conference in Sasana Kijang Central Bank of
Malaysia, Kuala Lumpur, June 4-6, 2014.

Ahmed, E. R., Aiffin, K. H. B., Alabdullah, T. T. Y., & Zugebah, A. (2016). Zakat
and Accounting Valuation Model. Journal of Reviews on Global Economics,
5, 16-24.

Ahmed, E. R., Islam, M. A., and &amp; Alabdullah, T. T. Y. (2017). The
moderating role of Shariah supervisory board on sukuk pricing benchmark.
International Journal of Excellence in Islamic Banking and Finance 6.

Ahmed, E. R., Islam, M. A, Alabdullah, T. T. Y., & Amran, A. B. (2019). A
qualitative analysis on the determinants of legitimacy of sukuk. Journal of
Islamic Accounting and Business Research, Vol. 10 No. 3, pp. 342-368.

Ahmed, E. R, Islam, A., Zugibeh, A., & Alabdullah, T. T. Y. (2014). Risks
management in Islamic financial instruments. Advances in Environmental
Biology, 402-406.

Ahmed, E. R., Alabdullah, T. T. Y., Ardhani, L., & Putri, E. (2021). The Inventory
Control System’s Weaknesses Based on the Accounting Postgraduate
Students’ Perspectives. Journal of Accounting and Business Education, 5(2),
1-8.DOI: http://dx.doi.org/10.26675/jabe.v5i2.19312.

Ahmed, E. R., Alabdullah, T. T. Y & Shaharudin, M. S. (2020). Approaches to
Control Mechanisms and Their Implications for Companies’ Profitability: a
Study in UAE. Journal of accounting Science, Vol. 4, no. 2, pp. 11-20.

Ahmed, E. R., Alabdullah, T. T. Y., Amran, A., & Yahya, S. B. (2018).
Indebtedness Theory and Shariah Boards: A Theoretical Approach. Global
Business and Management Research, 10(1), 127-134.

Entrepreneurjal Orjentation Market .
Alabdullah, T. T. Y. (2021). Management accounting insight via a new perspective

on the risk management - companies’ profitability relationship. International
Journal of Intelligent Enterprise 7, In press.

Alabdullah, T. T. Y. (2019). Management Accounting and Service Companies'
Performance: Research in Emerging Economies, Australasian Accounting,
Business and Finance Journal, 13(4), 100-118.d0i:10.14453/aabfj.v13i4.8.

Alabdullah, T. T. Y. (2021). Ownership Structure and the Failure or Success of Firm
Performance: Evidence from Emerging Market; Cross-sectional Analysis.
International Journal of Business and Management Invention, 10(8).

Alabdullah, T. T. Y. (2017). Compensation committee, company board attributes,
and company performance: The moderating effect of leadership position. Paper
presented at the 2017 Wei International Academic Conference Proceedings,
July 24-27, 2017, Business and Economics.

Alabdullah, T. T. Y. (2016d). Agency Theory Perspective: A Quantitative Study Of
Accounting Performance Measures In Emerging Economies. ICTE
Proceedings, New York.

Alabdullah, T. T. Y. (2016a). Are Board Size And Ownership Structure Beneficial
In Emerging Markets’ Firms? Evidence from Jordan. International Journal of
Management & Information Systems (IJMIS), 20(3), 87-94.

Alabdullah, T. T. Y., Ahmed, E. R., & Nor, M. I. (2018). New Ideas from
Management, Finance and Accounting Perspective: The Research for A New
Link Between A Company’s Outcome and Risk Management. 5th International
Conference on New Ideas in Management, Economics and Accounting.

Alabdullah, T. T. Y. (2016c). Corporate Governance from The Perspective of The
Past and The Present and The Need to Fill an International Gap. Risk
Governance & Control: Financial Markets & Institutions, 6(4).

Alabdullah, T. T. Y. (2016b). The Performance of Companies and The Board’s
Characteristics From the New Perspective of Manipulation Avoidance.
Corporate Ownership & Control, 13(4), 279-286.

Alabdullah, T. T. Y., Yahya, S., & Ramayah, T. (2014b). Corporate Governance
Development: New or Old Concept? European Journal of Business and
Management, 6(7), 312-315.

Alabdullah, T. T. Y., Yahya, S., and T.Ramayah (2014a). Corporate Governance
Mechanisms and Jordanian Companies’ Financial Performance. Asian Social
Science 10, 247-247.

Alabdullah, T. T. Y., Alfadhl, M. M. A, Yahya, S., & Rabi, A. M. A. (2014). The
Role of Forensic Accounting in Reducing Financial Corruption: A Study in
Irag. International Journal of Business and Management, 9 (1), 26.

Alabdullah, T. T. Y., Ahmed, E. R., & Ahmed, R. R. (2021). Organization
features and profitability: Implications for a sample of Emerging Countries.
Journal of Accounting and Business Education, 5(2), 43-52.DOI:
http://dx.doi.org/10.26675/jabe.v5i2.16351.

Alabdullah, T. T. Y., Ahmed, E. R., and Nor, M. I. (2020). The World Declining
Economy And Coronavirus Pandemic: Systems Should Be Continued. Russian
Journal of Agricultural and Socio-Economic Sciences 102, 89-96. doi:
10.18551/rjoas.2020-06.11

Alabdullah, T. T. Y., Ahmed, E. R., Mohammed Almashhadani, M, Yousif S,
Almashhadani H, Almashhadani R, Putri, E (2021). How Significantly to
Emerging Economies Benefit From Board Attributes and Risk Management in
Enhancing Firm Profitability? 5(2).

Alabdullah, T. T. Y., Ahmed, E. R., (2020). A cross-sectional analysis of the

influence of corporate governance features on the organizational outcomes: An
assessment. International Islamic University Chittagong. 17(2). P.P 6-26.

Alabdullah, T. T. Y., Ahmed, E. R. (2019). Board Diversity and Disclosure of
Corporate Social Responsibility Link: A Study in Malaysia. Journal of Adv
Research in Dynamic & Control System, 11(11).

Alabdullah, T. T. Y., Ahmed, E. R., & Muneerali, M. (2019). Effect of Board Size
and Duality on Corporate Social Responsibility: What has Improved in
Corporate Governance in Asia?. Journal of Accounting Science, 3(2), 121-135.

Alabdullah, T. T. Y. (2018). The relationship between ownership structure and firm
financial performance. Benchmarking: An International Journal, 25(1), 319-
333.

Alabdullah, T. T. Y., Laadjal, A., Ries, E., & Al-Asadi, Y. A. A. (2018). Board
Features and Capital Structure in Emerging Markets. Journal of Advanced
Management Science, 6 (2).

Alfadhl, M. M. A. F. and Alabdullah, T. T. Y. (2013). Determinants of the
Managerial Behavior of Agency Cost and Its Influential Extent on Performance:
A Study in Irag. International Journal of Humanities and Social Science, 3-3.

Almashhadani, M. (2021). How Dose Corporate Governance Leverage
Organizational Performance: A Survey With Suggestions And Notes For
Further Research. Russian Journal of Agricultural and Socio-Economic
Sciences 3(111), 3-9.

Almashhadani, M. (2020). Testing the effecting elements of R&D engineer’s
inventively in design industrialization Sector: A study in Singapore. Journal of
Information and Computational Science,10(5).

Ahmad, N. H., Wilson, C., & Kummerow, L. (2011). Assessing the dimensionality
of business success: The perspectives of Malaysian SME owner-managers.

Journal of accounting Science/ jas.umsida.ac.id/index.php/jas

January 2022 [ Volume 6 [ Issue 1



Jebna et al.

Journal of Asia-Pacific Business, 12(3), 207-224.

i i Entrepreneurial Orientation Market
Rate Relationship. 30(1), 57-81

doi:10.1080/10599231.2011.586855

Altinay, L., Madanoglu, M., De Vita, G., Arasli, H., & Ekinci, Y. (2015). The
Interface between Organizational Learning Capability, Entrepreneurial
Orientation, and SME Growth. Journal of Small Business Management.
doi:10.1111/jsbm.12219

Anderson, B. S., & Eshima, Y. (2013). The influence of firm age and intangible
resources on the relationship between entrepreneurial orientation and firm
growth among Japanese SMEs. Journal of Business Venturing, 28(3), 413-
429.

Anderson, B. S., Kreiser, P. M., Kuratko, D. F., Hornsby, J. S., & Eshima, Y.
(2015). Reconceptualizing entrepreneurial orientation. Strategic Management
Journal, 36(10), 1579-1596.

Baker, W. E., & Sinkula, J. M. (2009). The complementary effects of market
orientation and entrepreneurial orientation on profitability in small businesses.
Journal of Small Business Management, 47(4), 443-464.

Bank Negara Malaysia. (2007). Small and Medium Enterprise (SME) Annual
Report 2006. Bank Negara Malaysia Retrieved from
http://www.bnm.gov.my/?ch=en_publication_catalogue&pg=en_publication
_smear&eld=box2&lang=en&yr=2006.

Bank Negara Malaysia. (2008). Small and Medium Enterprise (SME) Annual
Report 2007. Bank Negara Malaysia Retrieved from
http://www.bnm.gov.my/index.php?ch=en_publication_catalogue&pg=en_p
ublication_smear&ac=66&yr=2007&lang=en&eld=box2.

Bank Negara Malaysia. (2013). Financial stability and payment systems report
2013. Bank Negara Malaysia, Retrieved from
http://iwww.bnm.gov.my/files/publication/fsps/en/2013/cp02.pdf.

Ben Brik, A., Rettab, B., & Mellahi, K. (2011). Market orientation, corporate social
responsibility, and business performance. Journal of Business Ethics, 99(3),
307-324.

Brouthers, K. D., Nakos, G., & Dimitratos, P. (2015). SME entrepreneurial
orientation, international performance, and the moderating role of strategic
alliances. Entrepreneurship Theory and Practice, 39(5), 1161-1187.

Chow, C. W., & Van, W. A. (2006). The use and usefulness of nonfinancial
performance measures. Management Acconting Quarterly, 7(3).

Coley, L. S., Mentzer, J. T. and Cooper, M. C. (2010). Is" Consumer Orientation"
A Dimension of Market Orientation in Consumer Markets? The Journal of
Marketing Theory and Practice. 18(2), 141-154.

Ferreira, J. J., Azevedo, S. G., & Ortiz, R. F. (2011). Contribution of resource-
based view and entrepreneurial orientation on small firm growth.
Contribucién del Enfoque de Recursos y Capacidades y la Orientacién
Emprendedora en el Crecimiento de las Pequefias Empresas., 11(1), 95-116.
doi:10.5295/cdg.100185jf

Fornell, C. (1985). A second generation of multivariate analysis: Classification of
methods and implications for marketing research. (414). The University of
Michigan.

Gefen, D., Straub, D., & Boudreau, M.-C. (2000). Structural equation modeling
and regression: Guidelines for research practice. Communications of the
Association for Information systems, 4(1), 2-77.

Gotz, O., Liehr-Gobbers, K., & Krafft, M. (2010). Evaluation of structural equation
models using the partial least squares (PLS) approach Handbook of partial
least squares (pp. 691-711): Springer.

Gupta, V. K., & Batra, S. (2015). Entrepreneurial orientation and firm performance
in Indian SMEs: Universal and contingency perspectives. International Small
Business Journal, 1-23. doi:10.1177/0266242615577708

Hafeez, S., Chaudhry, R. M., Siddiqui, Z. U., & Rehman, K. U. (2011). The effect
of market and entrepreneurial orientation on firm performance. Information
Management & Business Review, 3(6), 389-395.

Hair, J. F., Ringle, C. M., & Sarstedt, M. (2012). Editorial-Partial Least Squares:
The Better Approach to Structural Equation Modeling? Long Range Planning,
45(5-6), 312-319.

Hair, J. F., Ringle, C. M., & Sarstedt, M. (2013). Partial Least Squares Structural
Equation Modeling: Rigorous Applications, Better Results and Higher
Acceptance. Long Range Planning, 46(1-2), 1-12.
https://doi.org/10.1016/j.1rp.2013.01.001

Hakala, H., & Kohtamaki, M. (2010). The interplay between orientations:
entrepreneurial, technology and customer orientations in software companies.
Journal of Enterprising Culture, 18(3), 265-290.

Hughes, M., & Morgan, R. E. (2007). Deconstructing the relationship between
entrepreneurial orientation and business performance at the embryonic stage
of firm growth. Industrial Marketing Management, 36(5), 651-661.

Ittner, C. D., & Larcker, D. F. (2003). Coming up short on nonfinancial
performance measurement. Harvard business review, 81(11), 88-95.

Jaworski, B. J., & Kohli, A. K. (1993). Market orientation: antecedents and
consequences. The Journal of Marketing, 57, 53-70.

Jeffrey G. Covin, Kimberly M. Green, Dennis P. Slevin (2006). Sage Journals:
Strategic Process Effects on the Entrepreneurial Orientation—-Sales Growth

Jeffrey G. Covin, Dennis P. Slevin. (1989). Strategic management Journal: Strategic
management of small firms in hostile and benign environments. 10(1), 75-87

Joe F. Hair, Christian M. Ringle & Marko Sarstedt (2011). Journal of Marketing
Theory and Practice: PLS-SEM SEM: Indeed a Silver Bullet, 19(2), 139-152

Kraus, S., Rigtering, J. C., Hughes, M., & Hosman, V. (2012). Entrepreneurial
orientation and the business performance of SMEs: a quantitative study from
the Netherlands. Review of Managerial Science, 6(2), 161-182.

Latan, H., & Ramli, N. A. (2013). The results of partial least squares-structural
equation modelling analyses (PLS-SEM). Available at SSRN 2364191, 1-35.

Li, Y. H., Huang, J. W., & Tsai, M. T. (2009). Entrepreneurial orientation and firm
performance: The role of knowledge creation process. Industrial Marketing
Management, 38(4), 440-449.

Ling, Y., Lépez-Fernandez, M.C., Serrano-Bedia, A.M. et al (2019). Organizational
culture and entrepreneurial orientation: examination through a new
conceptualization lens. , International Entrepreneurship and Management
Journal.

Lumpkin, G. T., Cogliser, C. C., & Schneider, D. R. (2009). Understanding and
measuring  autonomy: an  entrepreneurial  orientation  perspective.
Entrepreneurship Theory and Practice, 33(1), 47-69.

Madanchian, M., Hussein, N., Noordin, F., & Taherdoost, H. (2015). The role of
SMEs in economic development; case study of Malaysia. 4(3), 77-84.

Messersmith, J. G., & Wales, W. J. (2011). Entrepreneurial orientation and
performance in young firms: The role of human resource management.
International Small Business Journal, 1-22. doi:10.1177/0266242611416141

Miller, D., & Friesen, P. H. (1982). Innovation in conservative and entrepreneurial
firms: Two models of strategic momentum. Strategic Management Journal,
3(1), 1-25.

Moreno, A. M., & Casillas, J. C. (2008). Entrepreneurial orientation and growth of
SMEs: A causal model. Entrepreneurship Theory and Practice, 32(3), 507-528.

Narver, J. C., & Slater, S. F. (1990). The effect of a market orientation on business
profitability. The Journal of Marketing, 20-35.

Paulo Alexandre O Duarte, Mario Lino B Raposo. (2010). Spinger Link: A PLS
Model to Study Brand Preference: An Application to the Mobile Phone Market,

Pan, X.; Zhang, J.; Song, M.; Ai, B. (2018). * Innovation resources integration
pattern in high-tech entrepreneurial

Qu, R., & Zhang, Z. (2015). Market orientation and business performance in MNC
foreign subsidiaries—Moderating effects of integration and responsiveness.
Journal of Business Research, 68(5), 919-924.

Reisinger, Y., & Mavondo, F. (2007). Structural equation modeling: Critical issues
and new developments. Journal of Travel & Tourism Marketing, 21(4), 41-71.

Runyan, R. C., Huddleston, P., & Swinney, J. (2006). Entrepreneurial orientation
and social capital as small firm strategies: A study of gender differences from a
resource-based view. International Entrepreneurship and Management Journal,
2(4), 455-477. doi:10.1007/s11365-006-0010-3

T. Ramayah., Jason Wai Chow Lee., & Julie Boey Chyaw In (2011). Springer Link:
Network collaboration and performance in the tourism sector, 5(411)

Sefnedi. (2007). The relationship between market orientation and export
performance: The mediating impact of export marketing management

competency and the moderating effect of environmental factors. (Ph.D.),
Universiti Sains Malaysia, Pualu Pinang, Malaysia.

Sharma, P. N., & Kim, K. H. (2013). A comparison of PLS and ML bootstrapping
techniques in SEM: A Monte Carlo study. In H. Abdi, W. W. Chin, V. E. Vinzi,
G. Russolillo, & L. Trinchera (Eds.), New perspectives in partial least squares
and related methods (Vol. 56, pp. 201-208): Springer.

Simmons, G., Armstrong, G. A., & Durkin, M. G. (2011). An exploration of small
business website optimization: enablers, influencers and an assessment
approach. International Small Business Journal, 29(5), 534-561.

Simon, A., Bartle, C., Stockport, G., Smith, B., Klobas, J. E., & Sohal, A. (2015).
Business leaders’ views on the importance of strategic and dynamic capabilities
for successful financial and non-financial business performance. International
Journal of Productivity and Performance Management, 64(7), 908-931.

Slater, S. F., & Narver, J. C. (1995). Market orientation and the learning
organization. The Journal of Marketing, 59, 63-74.

Slater, S. F., & Narver, J. C. (2000). The positive effect of a market orientation on
business profitability: A balanced replication. Journal of Business Research,

48(1), 69-73.
SME Corp. Malaysia. (2015). Annual Report 2014/15. National SME Development
Council Retrieved from

http://www.smecorp.gov.my/images/Publication/Annual-report/Bl/Annual-
report-2014.pdf.

SME Info. (2010). SME developments and outlookSME Annual Report 2009/10.
Kuala Lumpur Sentral, Malaysia: http://www.smeinfo.com.my. Retrieved from
www.smecorp.gov.my/old/sites/default/files/Chapter2.pdf.  Retrieved from
www.smecorp.gov.my/old/sites/default/files/Chapter2.pdf

The Star. (2014). Efforts being taken to encourage entrepreneurism. Retrieved from
http://www.thestar.com.my/business/sme/2014/09/15/spreading-the-word-

Journal of accounting Science/ jas.umsida.ac.id/index.php/jas

January 2022 [ Volume 6 [ Issue 1


http://www.thestar.com.my/business/sme/2014/09/15/spreading-the-word-

Jebna et al.,

Entrepreneurial Orientation Market

efforts-being-taken-to-encourage-entrepreneurism/

The Star. (2015, 28 December 2015). Malaysia's mobile telcos need to be more
innovative in a saturated market. The Star. Retrieved from
http://www.thestar.com.my/business/business-news/2015/12/28/telcos-need-
to-be-more-innovative-in-a-saturated-market/

Tsai, S.-p. (2011). Fostering international brand loyalty through committed and
attached relationships. International Business Review, 20(5), 521-534.

Urban, B. (2010). Technology and entrepreneurial orientation at the organisational
level in the Johannesburg area. SA Journal of Human Resource Management,
8(1), 1-9.

USITC. (2010). Small and medium-sized enterprises: Overview of participation in
US exports. United States International Trade Commission Retrieved from
www.usitc.gov/publications/332/pub4125.pdf.

Wang, C.-H., Chen, K.-Y., & Chen, S.-C. (2012). Total quality management,
market orientation and hotel performance: The moderating effects of external
environmental factors. International Journal of Hospitality Management,
31(1), 119-129.

Wiklund, J., & Shepherd, D. (2003). Knowledge-based resources, entrepreneurial
orientation, and the performance of small and medium-sized businesses.
Strategic Management Journal, 24(13), 1307-1314.

Yan, Y. and Guan, J. (2019), “Entrepreneurial ecosystem, entrepreneurial rate and
innovation: the moderating role of internet attention”, International
Entrepreneurship and Management Journal, Vol. 15 No. 2, pp. 625-650.

Zhang, S. S., van Doorn, J., & Leeflang, P. S. (2014). Does the importance of value,
brand and relationship equity for customer loyalty differ between Eastern and
Western cultures? International Business Review, 23(1), 284-292.

ConflictofInterestStatement: Theauthorsdeclarethattheresearchwas
conducted in the absence of any commercial or financial relationships that could
be construed as a potential conflict of interest.

Copyright © 2020 and . This is an open-access article distributed under the
terms of the Creative Commons Attribution License (CC BY). The use,
distribution or repro- duction in other forums is permitted, provided the original
author(s) and the copy- right owner(s) are credited and that the original
publication in this journal is cited, in accordance with accepted academic
practice. No use, distribution or reproduction is permitted which does not
comply with these terms.

Journal of accounting Science/ jas.umsida.ac.id/index.php/jas

January 2022 [ Volume 6 [ Issue 1


https://creativecommons.org/licenses/by/4.0/

Jebna et al., Entrepreneurial Orientation Market

LIST OF TABLES

1 Table 1 Summary of Construct Validity & Reliability ...........ccoiiiiiiiiii e 9
2 Table 2 Discriminant Validity of Construct 10
3 Table 3 Summary of Coefficient & Hypotheses Testing 11
4 Table 4 Summary of Construct Validity & Reliability ..........ccccoriiiiiiiii s 12
Journal of accounting Science/ jas.umsida.ac.id/index.php/jas January 2022 [ Volume 6 [ Issue 1



Jebna et al.,

Entrepreneurial Orientation Market

TABLE 1 /Summary of Construct Validity & Reliability

No Construct

F. loading

C-R AV.E

1 EO

2 Market orientation

4 Non-financial performance

5 Financial performance

0.787
0.863
0.793
0.903
0.890
0.857
0.856
0.761
0.796
0.799
0.748

0.791
0.814
0.836
0.815
0.871
0.761
0.887
0.733
0.837
0.815

Business Performance

0.746
0.804
0.819
0.868
0.850
0.847
0.860

0.917
0.905
0.893
0.878
0.878

0.959 0.680

0.953 0.668

0.939 0.687

0.945 0.800
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TABLE 2 / Discriminant Validity of Construct

EO F-P MO NFP
EO .824
FP .098 .894
MO 792 173 817
NFP 405 594 411 829
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TABLE 3 | Summary of Coefficient & Hypotheses Testing

Hypoth. Path- Path Coeff. Supported
Hi(a.) EO — FP 0.598 No
H1(b.) EO — NFP 1.334* Yes
H2(a) MO — FP 1.719%* Yes
H2(b) MO — NFP 1.751** Yes
Factor Loadings
Cc-p C-s F-P I-F-C I-N N-F-P P-R R-T

PR1 0.534 0.548 0.070 0.494 0.720 0.280 0.882 0.529

PR2 0.619 0.635 0.103 0.574 0.833 0.347 0.941 0.560

PR3 0.582 0.508 0.091 0.499 0.741 0.312 0.922 0.498

IN1 0.691 0.685 0.083 0.644 0.944 0.325 0.853 0.598

IN2 0.663 0.630 0.066 0.609 0.964 0.344 0.824 0.568

IN3 0.696 0.610 0.057 0.660 0.933 0.382 0.747 0.584

IN4 0.505 0.594 0.050 0.502 0.910 0.351 0.726 0.620

RT1 0.490 0.662 0.104 0.549 0.552 0.305 0.541 0.926

RT2 0.494 0.624 0.032 0.532 0.616 0.321 0.544 0.939

RT3 0.490 0.668 0.116 0.526 0.617 0.313 0.550 0.940

RT4 0.507 0.599 0.087 0.604 0.559 0.275 0.509 0.908

Cs1 0.611 0.930 0.202 0.508 0.573 0.353 0.509 0.613

Cs2 0.617 0.965 0.195 0.516 0.597 0.370 0.594 0.632

CSs3 0.656 0.929 0.168 0.619 0.659 0.407 0.558 0.712

Cs4 0.730 0.820 0.107 0.562 0.639 0.275 0.629 0.541

CP1 0.940 0.719 0.091 0.675 0.651 0.279 0.635 0.515

CP2 0.853 0.563 0.046 0.601 0.507 0.164 0.504 0.201

CP3 0.951 0.646 0.138 0.847 0.673 0.379 0.591 0.565

IFC1 0.665 0.474 0.054 0.872 0.473 0.266 0.393 0.443

IFC2 0.764 0.603 0.222 0.956 0.616 0.434 0.578 0.610

IFC3 0.762 0.557 0.132 0.931 0.662 0.368 0.566 0.550

FP1 0.138 0.256 0.912 0.176 0.118 0.564 0.135 0.152

FP2 0.078 0.113 0.905 0.149 0.026 0.447 0.033 0.091

FP3 0.122 0.120 0.897 0.207 0.044 0.543 0.077 0.042

FP4 -0.021 0.121 0.882 -0.005 -0.043 0.478 0.020 -0.004

FPS5 0.162 0.190 0.877 0.188 0.125 0.586 0.146 0.096

NFP2 0.129 0.183 0.653 0.238 0.258 0.746 0.242 0.203

NFP3 0.270 0.342 0.445 0.311 0.355 0.792 0.280 0.356

NFP4 0.243 0.292 0.489 0.300 0.318 0.805 0.297 0.269

NFP5 0.332 0.365 0.523 0.405 0.344 0.859 0.346 0.314

NFP6 0.286 0.357 0.558 0.314 0.278 0.852 0.219 0.229

NFP7 0.270 0.348 0.388 0.314 0.319 0.848 0.279 0.269

NFP8 0.311 0.374 0.460 0.385 0.363 0.866 0.340 0.299

NFP9 0.249 0.231 0.414 0.331 0.188 0.777 0.227 0.177
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TABLE 4/ Summary of Construct Validity & Reliability

No Construct Type N“f“ber of Qeleted Fact_or CR AVE
item items Loading
EO
1 Pro activeness Reflective (R.) 3 None. 0.882 0.939 0.838
0.941
0.922
2 Innovativeness (R 4 None. 0.944 0.967 0.880
0.964
0.933
0.910
3 Risk taking (R) 4 None. 0.926 0.961 0.862
0.939
0.940
0.908
Market Orientation
4 Customer orientation (R) 4 None. 0.930 0.952 0.833
0.965
0.929
0.820
5 Competitor orientation (R)) 3 None.. 0.940 0.940 0.839
0.853
0.951
6 Inter-functional (R) 3 None.. 0.872 0.943 0.847
orientation 0.956
0.931
SME Satisfaction
7 Non-financial (R)) 9 1 0.746 0.942 0.671
performance 0.792
0.805
0.859
0.852
0.848
0.866
0.777
8 Financial performance (R) 5 None 0.912 0.953 0.801
0.905
0.897
0.882
0.877
C-P c-S F-P I-F-C I-N N-F-P P-R R-T
CP 916
CS .705 913
FP 112 .188 .895
IFC .798 .601 164 .920
IN .682 671 .068 .645 .938
NFP .326 .390 .589 401 375 .819
PR .634 .618 .098 573 .838 344 915
RT .533 .688 .092 593 .632 .328 578 .928
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FIGURE 1/Research Model
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